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M ay f i e l d s i s a v i s i o n
fo r a n e w m a r k e t
tow n I N S u s s e x . A
p l ac e fo r n e w h o m e s ,
j o b s a n d a b e t t e r way
o f l i v i n g , acc e s s i b l e
to p e o p l e o f a l l ag e s
a n d a b i l i t i e s . A p l ac e
t h at ta k e s t h e b e s t
o f h i s to r i c W e a l d
tow n s a n d co n s i d e r s
h ow w e l i v e n ow
a n d o u r h o p e s fo r
f u t u r e g e n e r at i o n s .
A p l ac e t h at d r aw s
i n s p i r at i o n f r o m t h e
unique l andscape
and traditions of
Sussex . This document
e x p l a i n s t h at v i s i o n
to m a k e a v e ry
s p e c i a l p l ac e .
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Foreword

Our vision for a
new market town

M

ayfield Market Towns is
a company with a vision
and a mission to create new
communities where welldesigned buildings providing
homes, jobs, schools, shops
and doctors’ surgeries are
linked by a network of green
spaces. Our eight directors
together offer an unrivalled
track record in designing,
developing, financing and
managing large mixed-use
schemes. Our chairman
set the vision and business
plan for King’s Cross, where
6,000 people will live, 5,000
study, 35,000 work and
tens of thousands more
visit every week for the
pleasure in its public spaces
and leisure activities. Three
of our directors are senior
directors of Clarion, Britain’s
largest housing association,
a charity which owns and
manages 125,000 homes.
Our other directors have
all been closely involved
in the planning, politics
and delivery of housing.
This document describes our
ideas for a location in Sussex
where our company owns
or has options over nearly
1,000 acres to the west of
the A23 south of Gatwick
and north of Brighton. The
principles we apply here,
however, are intended to
be a template that could be
used in other locations where
there is unmet housing need
and constraints on economic
growth. To solve the housing
crisis, there is cross-party
support for at least 5m
new homes in the next 20

years. To achieve this, we
need to explore all avenues;
densification in town centres
and suburbs, brownfield
sites and greenfield sites.
The loss of greenfield sites
is most contentious. But
the reality is, even with
urban regeneration, a high
percentage of new housing
will be on green fields.
Mayfields has created a
template for greenfield
development that offers far
more than standard housing
estates stuck on the edge of
an existing town or village
without contributing any new
amenities. Instead Mayfields’
plan will create lively
communities and provide
first class amenities and jobs
to newcomers and those
already living in the area.

and two children. We need
to create housing for all ages
and all social groups. We
need to make it far easier for
people to get to school, to
work, to shops, the surgery
and leisure facilities, without
using cars for every journey.
The best way to do this is to
design places with sufficient
critical mass and a mix of
uses for most activities
to take place nearby.
Our vision of a new market
town of about 10,000
homes and jobs and its key
component, the walkable
neighbourhood or garden
village, of about 2,000 homes
and 2,000 jobs, is designed to
provide the following benefits
compared with a typical
‘add-on’ housing estate.

• A series of interconnected
routes by foot, car, bike,
Our philosophy is that
bus and even by horse,
developments of a certain
which link all areas of the
critical mass, properly
settlement so people have
masterplanned, with a mix of
a choice of journeys and
uses and a long-term business
the opportunity to become
plan, can create far greater
part of a community,
benefits than typical housing
meeting and greeting in
estates reliant on existing
the streets, parks, lanes,
employment opportunities
footpaths and bridleways.
and health services. Those
add-on developments
• A masterplan that includes
made some sense when
a full range of house
they were conceived for a
types for all ages and
world where the car was
budgets; interspersed
king. Much has changed
with village greens each
over the last two decades.
with a primary school and
Roads are more congested.
a cluster of shops, pubs
Fuel is more expensive. We
and employment spaces;
are more concerned about
protecting the environment
• Each village centre
and maintaining our health.
linked to the other;
There is no longer a typical
and to a traditional
household of two parents
market town centre with
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shops, offices, markets,
workshops and leisure
and communal facilities.
• A range of architecture and

design with fine detailing
and proportions, with
buildings lining streets
with pavements in the
traditional way to make
handsome routes, add
safety, activity and shorten
distances. Virtually all
homes within 750m of a
primary school and village
green, most within 500m.

finance these benefits we
are willing to build them
at our cost and to transfer
some of the income from
the high street to the trust.
Control of retail rents would
provide an endowment and
also be a way of giving local
people a say in the type
of retailers they want.

Our vision is socially
desirable. It is viable and
commercially robust. So why
don’t more developers offer
this masterplanned, mixeduse package, where uplift
Greenfield land is a private
in land value pays for new
asset but we believe the
amenities? In part because it
majority of uplift in land
takes much longer than the
value from a field being redesignated for housing should stock market permits. In part
because investing so much in
be used to pay for social
the infrastructure and mixedand physical infrastructure
use of one major project
to create a great place.
is a completely different
The right infrastructure
approach from housebuilders
is not just roads, drains,
looking to spread bets over
sewers and utilities. It is
dozens or even hundreds
also parks, playgrounds and
of smaller housing sites.
sports facilities; schools
and surgeries; community
Mayfield Market Towns
halls and a high street. It
is different. It is a
is also an exceptional level
private company with all
of internet connectivity so
shareholders represented on
you can work from home
the Board. Clarion has been
and to attract employers.
managing social housing for
It also means providing a
more than 100 years. The
good local bus service.
other shareholders are all
individuals with long careers
We also believe that, as a
in property, planning and
new garden village or market
politics, who have shown with
town is built out, a Local
schemes like King’s Cross,
Community Trust, whose
trustees live locally, should be their willingness to take the
long view and to create social,
given stewardship of many
as well as financial, benefits.
of the community assets,
whether parks, schools or
community buildings. To
help the trust manage and

We believe that in a new
market town social and
financial aims support each
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other. The wider the range
of tenures and house types,
the quicker the take-up.
The quicker the take-up the
more critical mass will justify
amenities, variety and create
a powerful hub drawing
in residents, businesses
and leisure. We believe
strongly in the virtuous
circle between great places,
community building and
achieving financial returns.
We hope you find the images
and concepts in this brochure
interesting and useful, to
explain our proposals in
Sussex and as a template
for other locations. We hope
you will want to know more
and engage in discussions
so we can create the best
solutions for you, including
structuring the fairest and
most attractive discounts
for people living locally.

PETER FREEMAN, CHAIRMAN,
MAYFIELD MARKET TOWNS LTD

AUSTEN REID, CLARION GROUP
DEVELOPMENT DIRECTOR &
DIRECTOR OF MAYFIELDS
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M AY F I E L D S I S A N E W K I N D o F
rurAL SET TLEMENT – A NEW
M A r K E T ToW N . A p L AC E W I T H
T H E C H A r M A N D C H A r AC T E r
o F A vI L L AG E , A N D T H E L I F E ,
C r E AT I vI T Y A N D C u LT u r E o F A
T H r I vI N G ToW N . A p L AC E Fo r
To DAY ' S FA M I L I E S A N D F u T u r E
G E N E r AT I o N S To M A K E T H E I r
H o M E . M AY F I E L D S W I L L r E L I E vE
D E v E Lo p M E N T p r E S S u r E o N
N E A r B Y ToW N S . I T W I L L B E Co M E
pA r T o F T H E Co u N T r Y S I D E ,
E N Co u r AG I N G p E o p L E To r u N ,
r I D E , C YC L E A N D E X p Lo r E T H E
N AT u r A L B E Au T Y o F T H E S u S S E X
WE ALD. NE W INFr ASTruC TurE AND
JoBS W ILL INCrE ASE proSpErI T Y
A N D q uA L I T Y o F L I F E .
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A charter for Mayfields
new market town

Mayfield Market
Towns and its
development team
are guided by
underlying principles
which have been
developed working
on a variety of
large development
schemes.

T

hese principles, we
believe, make the
difference between
straightforward ‘property
development’ and the more
complex, long-term process
of ‘place-making’. We see
these principles forming part
of a long-term Management
Charter. We intend to set up a
Community Trust to manage
Mayfields, which we explain
in detail later on. As our plans
emerge we will demonstrate
how they are delivered in
detailed design solutions.
New places are about people
and how they use them.
We want to create a new
market town that lasts, as
traditional market towns
do, supporting people’s
changing patterns of social
and economic behaviour. We
must incorporate what history
teaches us about unchanging
human aspirations for the
built environment – human
scale, variety, choice, a sense
of place and belonging,
the chance of delight and
surprise, and use these
as drivers for design. Our
principles reflect this
underlying ‘humanist’

approach. Creating the
conditions to enhance life in
a new market town is the key
to achieving long-term value.

Our ten principles

• A robust settlement
framework

• A lasting new place
• Harness the value of
heritage and landscape

• Engage, encourage
community participation,
and communicate
clearly and openly

• A mix of uses
• A mix of tenures
• Secure delivery
• Accessible to all
• Commit to longterm success

• Continuous improvement

Below we explain how
these principles will be
applied at Mayfields.
A robust settlement
framework
The framework of Mayfields
will enable human contact
and interaction and stitch
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the settlement into its subregional rural setting. It
includes roads, footpaths,
cycle ways, bridleways, parks,
squares, riverside walks,
hedgerows and woods. This
framework is as important
as the buildings and uses
within them. The framework
will shape the overall sense
of place at Mayfields and
provide conditions to
optimise, social, economic
and ecological value.
A lasting new place
Successful masterplans
acknowledge and
accommodate change.
Mayfields may take 15 or 20
years to develop fully. Many
things will change in that time.
All of the towns in Sussex
and England demonstrate
how change happens
and is accommodated.
Accommodating change
is perhaps what makes
towns most attractive,
not stasis. It is how you
accommodate change that
drives long-lasting quality
and successful sustainability.
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RIGHT

Encouraging
community
participation

Harness the value of
landscape and heritage
The culture of a place,
its history, its past and
present social and physical
characteristics, generate its
identity. The area's existing
rural buildings, set within
the historic and unique
Sussex Weald landscape,
which has been shaped by
ancient natural and more
modern human forces,
are at the forefront of our
minds in masterplanning
and designing Mayfields.
We have to imagine a new
place that fits into this local
character, that will last a
long time, that retains what
is really significant to the
area's sense of place.
Engage, encourage
community participation
and communicate
clearly and openly
We believe Mayfields’ new
market town is the right
answer to Sussex’s housing
and economic issues. We will
continue over the lifetime
of the project to provide
information so people can
engage with and influence
the development of the

project. We would like to
understand from people what
mix of housing sizes, styles
and tenures they need and
the most beneficial mix of
amenities and workplaces.
Mayfield Market Towns is
committed to communicating
clearly and openly with all the
organisations and individuals
who are concerned about
and interested in Mayfields.
The way we communicate is
important because of those
concerns and interests and
we will create a step-by-step
process that will enable open
communications, engagement
and participation. We will be
clear about our position at
all times, even if our answer
to a particular question
has to be ‘we don’t know –
yet’. We will be accessible
throughout the process.
A mix of uses
Admired English market
towns enjoy a vibrant
mix of activities. They are
distinguished by their variety
– of use, of architectural
styles, of public and private
spaces. Mayfields will include
spaces for social, community,
educational, health, business,
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shopping, leisure and
cultural uses, as well as
homes. We will encourage
entrepreneurial activity
– including horse-related
activities – to generate a
buzz and excitement.
A mix of tenures
Mayfields will feature a mix
of tenures, suitable for all
types of household, to serve
the needs of a thoroughly
mixed community of
people, from social housing,
intermediate rented, home
ownership, for families, single
people, younger and older
people and for co-living.
Secure delivery of Mayfields
We are committed to
getting it right at Mayfields.
It is a unique long-term
project dependent on the
support of local landowners
and residents, people in
surrounding districts, local
politicians and Government.
We consider Mayfields is an
appropriate answer to local
and regional needs. We must
succeed in persuading local
people of this so that we can
securely and as efficiently as
possible deliver the project.
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ABOVE

Community
Participation

We will continue to invest
in land and design to make
sure we deliver Mayfields
in a form that delivers the
best long-term solution
and which a majority of
local people support.
Accessible to all
Promoting walkability
accessibility and local
permeability is fundamental.
Mayfields’ masterplan
will make the area more
accessible to more people,
to enjoy the landscape,
to live improved lives, to
enjoy its new spaces that
will be safe, welcoming
and inclusive, meeting the
needs of all age groups.

Commit to long-term success can help deliver benefits for
all. We need more housing
Good governance and
and we need more services,
excellent design will make the
infrastructure and jobs to go
most long-term difference at
with that housing. Only a new
Mayfields. Mayfields Market
market town can provide all
Towns and Clarion Housing
these things in a way that
Group are committed to
will meet people’s needs.
the long-term success of
Mayfields. Community-led
A new market town could be
stewardship and ownership,
a major attractor of people
in the form of a Community
and investment in Sussex.
Trust, will contribute to
Nowhere is immune from
create the conditions
the impact of globalisation,
necessary for that success.
which is reshaping how we
live and work. A new market
Continuous improvement
town offers the chance
to shape these forces in a
There is a synergy between
way that delivers benefits
local need for housing and
for local people, the whole
employment, the needs of
region and helps keep
Sussex and the region, that
Sussex at the forefront.

A New Market Town
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“
I like the ide a of
j u s t c r e at i n g o n e
d e v e lo p m e n t w h i c h
will meet the needs of
a big group of people .

”
A LOCAL RESIDENT

Quotations used in this document are some of the many comments we have received
from the public as a result of local mailings, or via our website. Of course we have
had negative comments as well, but we feel it is important to highlight the positive
ones too – often supporters of development are not heard as loudly as opponents.
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A market town that fits

Mayfields will
relieve development
pressure on many
Sussex towns
and villages.

M

ayfields is a bold attempt
to address what has
been described as the
‘broken’ housing market by
Government policy makers.
A new market town on the
scale we propose would
help the country meet
the Government’s target
of building 300,000 new
homes a year. We believe
it is possible for local areas
to meet their housing need
without so many speculative
developments of unattractive
housing estates which
bring no benefit to existing
towns and communities.
Mayfields will be a new
market town that sits
naturally in the surrounding
countryside making it
easier for people to get
outdoors to run, play, walk
the dog, explore or just
watch the clouds go by. New
infrastructure and jobs will
bring prosperity to the area.
• Mayfields will be built along

garden city principles
• land value capture for the

benefit of the community
• strong vision, leadership

and community
engagement and
participation
• community ownership

of open land
• long-term stewardship

The country’s largest
housing association, Clarion
Housing Group, are 50 per
cent shareholders alongside
Mayfields' founders in
Mayfield Market Towns.
Clarion owns and manages
125,000 homes in the UK
and has assets with an
estimated market value
of about £20 billion.
With Clarion we will ensure
Mayfields includes new
homes for everyone, homes
for all age groups and at all
price points. A mix of private
and affordable housing
will be built with many
being offered in the first
instance to local people.
At Mayfields, we want to
develop a town that echoes
the way in which historic
towns have developed
naturally in the Sussex
Weald over centuries,
embracing countryside
values such as a strong
sense of community, looking
out for your neighbours,
gathering together at the
pub or village hall, while
providing new amenities
such as doctors surgeries,
dentists, schools, buses, WiFi hubs and country stores.
Beautifully landscaped roads,
parks and greens will give
pleasure to residents and
provide spaces for outdoor
pursuits and leisure.

of assets
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Mayfields will also offer
something special for this
part of Sussex. It will be a
place for those who love
riding, living and working
with horses. Those for whom
a morning ride or dropping
by the stable yard after work
are the most joyful parts
of living in the country.
We want to expand the
existing bridleways to create
continuous, safe, off-road
routes for horse riding
undisturbed by cars and other
traffic. Mayfields is already
the owner of a large riding
school close to Albourne.
Outdoor pursuits, enjoyment
of the countryside and horse
riding are at the heart of
this new market town.
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“
T h e lo cat i o n n e xt to t h e n e w ly
widened A 23 is ideal . . .
. . . m a ny p e o p le m i g h t b e a b le
to st r i ke t h e p e r f e ct wo r k /
li f e b a la n c e , u s i n g t h e i n t e r n e t
to wo r k w i t h o u t h av i n g to
co m m u t e to o fa r . I f i t i s
p u r po s e b u i lt, a llow i n g fo r
e x pa n s i o n to o, t h e n t h i s wo u ld
b e a g r e at i m p r ov e m e n t o n
t h e c u r r e n t s c h e m e o f t ryi n g
to e x pa n d t h e lo ca l tow n s ,
which were never designed
fo r s o m a ny i n h a b i ta n ts .

”
A LOCAL RESIDENT
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The benefits of a
planned new town

A fully masterplanned new
market town like
Mayfields offers the
opportunity to create
new fit for purpose
infrastructure that
will last for future
generations.

M

aking a new market town
offers the opportunity
to plan a whole settlement.
A complete masterplan will
ensure that Mayfields is a fully
joined-up town with excellent
links between residential
and employment areas, and
walking, cycling and riding
routes protected from traffic.
These traditional forms of
getting about together with
well-conceived roads and new
bus routes will link the best
possible social, educational,
health and economic benefits.
This is a rare opportunity
to make a new town that
works right from the start
and keeps on working
over many decades with
a distinct character and
much-needed amenities.
These will include new:
• transport links (avoiding

adding congestion
to local villages)
• schools
• health centres
• community activities
• new, fit for purpose

utilities supplies
• business and retail

• employment opportunities
• green spaces and

playgrounds
Mayfields offers a better,
more complete solution
than the current approach
of distributing houses over
small and medium-scale sites
on the periphery of existing
towns. Such developments
put a strain on local facilities,
services and amenities and
cause disruption as existing
utilities are upgraded or
expanded. They do not
always produce good
quality schemes, nor do they
adequately meet housing
and community need.

the driveway. Homes will line
streets that interconnect in
many directions, making it
easier to get about, rather
than in cul-de-sacs.
Discounts for local people
At Mayfields we can offer
a discount to local people
buying or renting a new
home. The land prices we
have agreed under options
provide for this. We look
forward to discussing with
local councillors and residents
the detail of the proposals.
An ‘organic’ feel

Mayfields’ master-plan will
recreate the quality and
Calmer, accessible and
feel of towns that grew
cars in their place
organically in Sussex from
Travel by car, once a liberation, the Middle Ages and through
the Georgian and Victorian
is now a mixed blessing with
periods. The town will have a
the problems of congestion,
network of handsome public
pollution and parking.
Mayfields will provide access to spaces with tree-lined streets
and traffic-calmed roads, as
local activities without having
well as new foot and cycle
to rely on a car. Homes will be
paths and bridleways. These
closer together than in new
will make it easy and safe
suburban estates to maximise
shared public parks and leisure to travel to schools, shops,
spaces. Cycle lanes, pedestrian work and leisure pursuits
without using a car.
and bus routes will encourage
people to leave their car in

A New Market Town
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“
I n a l l o u r v i l l ag e s
a n d s m a l l tow n s i n
M i d S u s s e x w e h av e
p r i c e d o u r lo c a l s
o u t . . . A n y t h i n g t h at
co u l d b e d o n e to h e l p
e a s e t h i s s i t uat i o n
m ay h e l p w i t h yo u r
d e v e lo p m e n t .

”
A LOCAL RESIDENT
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ABOVE

A network of cycle
and pedestrian
routes will
connect Mayfields'
neighbourhoods

Walkable neighbourhoods
Homes will be grouped in
‘walkable’ neighbourhoods
of around 2,000 homes, with
most homes within 500m
of a village centre, with a
primary school, green space
and commercial services.
Each centre would have a
distinct character and shape,
including a ‘green’ with sports
and play facilities, a primary
school, a hall or sports
clubhouse, available for local
events and the community.
These village centres will offer
convenience stores, shops, a
pub, cafés, restaurants and
services in a characterful,
array of buildings.

as a planning requirement
and, faced with budget
cuts, local authorities can
struggle to maintain it.

A better network
of public space

Mayfields’ vision and ability
to provide and maintain
public space is very different.
Because we are masterplanning an entire town we
can make the new ‘places’
and ‘spaces’ join up to
create a network of shared
spaces, mostly green, some
smaller, some larger, some for
strolling, sitting, playing, some
for growing flowers, fruit, and
vegetables, and some for
sports, cycling, horse-riding
or walking. We can dedicate
some of the income from
the commercial buildings to
help fund the maintenance
of the public spaces.

Mayfields’ design will reduce
land within private curtilages
so the town can offer far
more land as enjoyable
public open space, both in
the town centre and in each
neighbourhood. Most housing
developments provide only
a minimum of public space

A better public realm makes
more commercial as well
as civic sense. Creating
and maintaining a quality
environment will help us find
occupiers more easily. A great
environment also creates
long-term value for for
residents and for businesses.
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Flexible buildings
and spaces
A new settlement is an
unprecedented opportunity
to create buildings and
places that cater for 21st
century ways of living and
working for everyone.
From flexible homes, to
new types of workspace
and educational/training
facilities, to shopping and
leisure activities. Mayfields will
provide buildings and places
that help create and bind a
community in a sustainable
form of development that will
last for many generations.

Why Mayﬁelds can
deliver new services

FOR SALE

Most developers buy
expensive land on
the edge of towns,
which is allocated
for housing...

...and then struggle to deliver
the beneﬁts promised

SHOP
SED

CLO

Because Mayﬁelds is not
acquiring land on the
edge of towns, we don’t
pay these higher prices
SHOP

This means we can afford to pay for all the
community beneﬁts we are promising

SHOP

Indeed we want to,
because if we create a
FANTASTIC place to live, it
will be easier and quicker for
us to ﬁnd occupiers for new
homes here
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Mayfields history

A new market
town can be seen
as an extension of
the centuries-old,
gradual process
of settlement in
the Weald.

T

he history and formation
of settlements in the
Sussex Weald is largely
connected with mixed
farming. The land’s wet sticky
clays and drought-prone
acid sands have broken up
the landscape into small
irregular fields and woods,
making it unsuitable for
intensive arable farming.
Field boundaries, as a result,
have changed little since the
nineteenth century. These
features can be seen in the
landscape of the site today.
A new market town at
Mayfields can be seen as
an extension of the gradual
process of settlement in
the Weald, part of a natural
process of population
increase. Its urban design,
layout, natural features and
architecture, will reflect
the nature of historic
growth in the county.

A New Market Town
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ABOVE

Plan showing
comparative
settlement sizes

LEFT

Images of
Hellingly, East
Sussex
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places that have
inspired our vision

We have looked
at what makes a
traditional English
market town, in
Sussex and further
afield in England.

Malborough

N

ewmarket in Suffolk,
Swaffham in Norfolk,
Marlborough in Wiltshire and
Ludlow in Herefordshire are
all famous, historic towns
with much loved, well-used
central spaces that have
worked for hundreds of years.
We’ve also looked at towns
and villages throughout
Sussex for inspiration.

Ludlow

CREDITS

Marlborough:
© Peter Turvey
- www.flickr.
com/photos/
timothyhackworth
Swaffham: ©
Spencer Means www.flickr.com/
photos/hunky_
punk
Tenterden: © Funk
Dooby - www.
flickr.com/photos/
funkdooby
Cuckfield: ©
Copyright Kevin
Gordon and
licensed for reuse
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Swaffham

Cuckfield

Tenterden

Wisborough Green
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Making Mayfields the home
of horse riding in Britain

Making Mayfields
a horse-friendly
town will help put
Mayfields on the
map for everyone
who loves horses.
We think it will be
a special ingredient
that reflects local
interests and will
attract new residents
and businesses.

M

ayfields is an area greatly
influenced by horses
and the equine economy,
ranging from horse-owning
local residents, livery yards,
a riding school, international
show jumpers and the
internationally recognised
venue of Hickstead. It is
estimated there are around
1m horses in the UK and 2m
riders. Where better than
Mayfields then, to encourage
and accommodate such a
popular national sport and
pastime suitable for all ages?
We have researched
Newmarket, the home of
British racing and how the
horse has been integrated
within the town, through
dedicated bridleways,
public swimming pools for
horses, along with all the
associated job opportunities
and businesses, such as a
jockey school, veterinary
practises, farriers, saddlery
and feed merchants.
The continuation of the local
equine influence, by creating
a safer riding environment

through expanding the
existing bridleways, will assist
in integrating the new town
into its rural surroundings.
Our plans include developing
existing horse-riding facilities,
creating a new training
and education centre
and communal stabling,
making horse-riding more
accessible. An excellent
bridle-path system, perhaps
combined with walking
and cycle routes, will help
open up the landscape
for everyone, promoting
health and well-being.
A town centre and a
surrounding landscape
that welcomes horses will
enable people, animals
and landscape to work in
harmony. It will help keep
cars in their place by making
drivers respect horses, horseriders and in the process
make Mayfields a safer, more
attractive and liveable place
for all – especially those who
love outdoor activities.
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TOP

Horse-riding
for people with
disabilities
at the Court
Meadow Group,
part of Riding
for the Disabled
Association (RDA),
enjoying a ride on
a bridal path

MIDDLE, LEFT

Albourne
Equestrian Centre

MIDDLE, RIGHT

Aerial view of
Hartpury College
near Gloucester,
one of the world’s
largest equine
colleges

BELOW, LEFT

A show jumping
image

BELOW, RIGHT

Newmarket in
Suffolk has a horse
walk down the
High Street
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Why 10,000 homes?

Sussex needs more
homes. The South
East of England
needs more homes.
There has been
cross-party support
for a major increase
in housebuilding for
at least ten years.

Y

et, despite a rising
population and an even
faster increase in need
for new homes, as fewer
people live in each home,
annual housebuilding
is at half the rate of the
1960s. To meet need extra
homes must come from:

• Intensification within cities.
• Regeneration of brownfield

and underused sites like
old industrial estates
and military depots.
• Adding onto existing

villages and towns.
• Creating new towns with

their own new schools,
health and leisure facilities
and new jobs as selfsufficient communities.
England needs to focus on
all four means, to achieve
the Government’s target
of 300,000 homes a year,
for the next 20 years. We
believe well-designed new
towns, like Mayfields’ market
town, offer special benefits,
which we explain in this
document. We also believe
that ‘add-ons’ to existing
settlements can never offer
the comprehensive benefits
envisaged at Mayfields.

Our plans are to develop
up to 10,000 homes, over
a period of 15 to 20 years,
within a belt of natural
constraints chiefly dictated
by the natural characteristics
of the local geography,
which will prevent ‘sprawl’
and dictate the limits
of developments, while
providing a natural green
boundary to Mayfields
market town. Mayfields
will have sufficient critical
mass to support a full
spectrum of new social,
economic and physical
infrastructure to be provided.
This will ensure the longterm sustainability of
the settlement and its
full integration into the
region – roads, footpaths,
bridleways, landscape,
schools, energy, water, waste
infrastructure and a good
range of non-residential
commercial and leisure uses.

A New Market Town
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Hierarchy of local settlements

HENFIELD

LEWES

4,799

17,297

PEOPLE

PEOPLE

2,176

7,718

DWELLINGS

DWELLINGS

MAYFIELDS

25,000
PEOPLE

10,000
DWELLINGS

CROWBOROUGH

HAYWARDS HEATH

20,607

33,845

PEOPLE

PEOPLE

8,679

14,794

DWELLINGS

DWELLINGS
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Why we have chosen
this site for Mayfields

The site of
Mayfields was
identified in
a 2010 study,
commissioned by
the three local
Councils, as the
only one suitable
for a new market
town because
it is relatively
unconstrained.

A

2010 study by
independent planning
advisers commissioned by
Mid Sussex, Crawley and
Horsham Councils identified
an area that includes the
Mayfields’ site, within the
Sussex Weald, west of
the A23, to the west of
Burgess Hill, Hassocks
and Hurstpierpoint in the
Gatwick Diamond sub-area
as appropriate for a new
market town, being relatively
unconstrained. The study did
not recommend any other
suitable new settlement sites.
Mayfield Market Towns
followed the suggestions
in that report because the
site is not in Green Belt,
or an Area of Outstanding
Natural Beauty (‘AONB’).
It isn’t in a National Park,
Nor is it significantly
physically constrained.
The areas of flood plain,
and ancient woodland can
be incorporated into the
design of the new town and
will serve to give character
and create parks. The area
is close to the M23/A23
trunk road corridor and well
connected to the Crawley/

Gatwick and Brighton &
Hove employment areas.
It is not high-grade
agricultural land and is not
protected by the Ministry of
Agriculture Food & Fisheries
for farming purposes.
Between the villages of
Sayers Common (250 homes)
and the village of Henfield
(2,000 homes) there is an
area of about 20 sq km
with relatively few homes.
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Sussex Coastal Towns
On the following pages we
discuss unmet need for
homes in Sussex and a small
part of the adjoining county
of Surrey (Tandridge District).
The site of Mayfields lies close
to the intersection of three
defined housing market areas
in West Sussex: Brighton
and Hove (the green line
on the map above); Coastal
West Sussex (red); and
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North West Sussex (blue).
These have been used in
preparing local plans, and
several different authorities’
studies. The areas overlap
and Mayfields is ideally placed
to help meet the needs of
these three neighbouring
housing market areas.

seek to meet, to take pressure
off Horsham and Mid-Sussex
having to accommodate
this identified large housing
requirement in smaller
numbers throughout their
districts. The next section
explains the identified
unmet need in detail.

In particular it is the unmet
housing needs of the coastal
towns and districts that we

A New Market Town

HOUSING MARKET
AREAS

South Downs
National Park
District
boundaries
North West
Sussex housing
market area
Coastal West
Sussex housing
market area
West Sussex Brighton and
Hove housing
market area
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Meeting housing
need in Sussex

Unmet need for new
homes in Sussex and
adjoining districts
is confirmed as
45,440 homes by
the Inspector’s
interim findings
during Mid Sussex’s
Local Plan Inquiry.

A

t the recent Mid Sussex
Local Plan Examination,
the Inspector's note for
participants said: 'The Council
[Mid Sussex] says there is
an unmet need for 38,558
homes from the north west
Sussex and Sussex Coastal
Housing Market Areas of
which 34,836 are within the
plan period.' The Inspector
reviewed these figures and
concluded that over the
plan period 2014 to 2031
the unmet need is 45,440
homes across the adjoining
districts (see table opposite).
There is clear evidence of
a functional relationship
in travel patterns between
the southern parts of Mid
Sussex, Brighton and Hove
and Lewes authority areas.
The unmet needs of these
two authorities alone are
around 20,000 homes.
Burgess Hill, the closest town
to Brighton and Lewes, is
already expected to take
substantial development,
before accounting for any of
the unmet needs, and has a
limit on what it can deliver
within the Plan period. The
Inspector's Interim Findings

45,440
Current Unmet
Housing Need
in Sussex and
adjoining districts

for the Mid Sussex plan,
of 20th February 2017,
proposed an annual housing
requirement of 1,026 homes.
Mid Sussex propose to meet
this requirement by providing
876 per annum between
2014 and 2024, and 1,090
per annum between 2024
and 2031. In addition to these
requirements, provision will
need to be made towards
unmet housing need of
adjoining authorities.
Providing a contribution of up
to 10,000 homes within the
southern part of Horsham and
Mid Sussex districts, in the
form of a new market town,
would contribute towards
Mid Sussex current housing in
the short term and the subregional need in the longer
term. This in turn should
relieve the pressure on having
to provide these additional
homes on the existing towns
and villages in Sussex.
The UK population is ageing,
and this is particularly so
in Sussex and the coastal
region - a favoured location
for retirement. In mid-2014
the average UK age exceeded
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40 for the first time, with the
population rising above 65.6
million. By 2040, nearly one
in seven people is projected
to be aged over 75.
These trends will have a
major effect on the UK and perhaps a particularly
noticeable effect in Sussex.
A new market town like
Mayfields could help
mitigate the effects on
the Sussex economy by
providing a mixed balanced
community designed for all
age groups and abilities.
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projected population by age, united Kingdom, mid-2014 to mid-2039

Children (under 16)

Working Age

Pensionable Age

12.2m

13.2m

40m

44.6m

12.4m

16.5m

2014

2039

2014

2039

2014

2039

+8.2%

+11.5%

+33%

SOURCE: OFFICE FOR NATIONAL STATISTICS.

unmet housing need in adjoining districts (Based on Mid
Sussex Inspector's Interim Findings February 2017)

AREA

PER ANNUM

20 YEAR PERIOD

SUSSEX COASTAL TOWNS

2,011

40,220

CRAWLEY

335

6,700

MID SUSSEX

76

1,520

TOTAL

2,422

48,440

HORSHAM CONTRIBUTION

150

3,000 (predominantly for Crawley)

TOTAL HOMES REQUIRED

2,272

45,440
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II
The Scheme
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I N T H I S S E C T I o N W E Lo o K AT T H E
D E S I G N o F M AY F I E L D S . F i r s t w e
d e s c r i b e t h e n e w m a r k e t tow n ' s
centre , then the principles
b e h i n d t h e c r e at i o n o f t h e
s e t t l e m e n t ' s f r a m e wo r k , h ow
h i s to r i c S u s s e x fa r m s t e a d s
w i l l i n fo r m M ay f i e l d s '
domestic architecture , and
t h e n w e lo o k at t h r e e t y p i c a l
neighbourhoods.
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INTroDuCTIoN

We have appointed
some of the UK's
best place-making
designers, architects,
planning consultants
and engineers, to
create Mayfields.
These firms have been
selected for their
sensitive approach
to place-making
and architectural
design rooted in
understanding local
culture, architecture,
landscape and
heritage.

M

aking a place is not about
the imposition of an
architectural style or set of
beliefs. It is about responding
appropriately to what is
local and what is happening
locally. Our team includes:
Allies and Morrison, twice
shortlisted for the Stirling
Prize, the UK’s premier
architectural award, along
with 41 RIBA awards, the
practice prides itself on
well-crafted buildings and
thoughtful place-making.
Adam Architecture:
specialising in classical and
traditional architecture and
contextual urban design,
including research projects
into the public’s attitudes
to design and tomorrow’s
homes, plus awards from
RIBA, Georgian Group
and City of Winchester.
Studio Egret West: a young
vibrant practice which strives
to bring surprise and delight

to place-making. They have
in detail and ensuring the
been recognised for their
design integrates well within
work by the RIBA, Civic Trust the existing surroundings.
and Nottingham Civic Society.
The designers are backed up
Maccreanor Lavington
by leading national planning,
Architects: A practice with a
design and graphic design
track record for large-scale
practice Barton Willmore,
masterplanning and individual planning specialist Quod,
buildings. Having won the
spatial awareness Space
Stirling Prize and RIBA private Syntax, ecology experts
housing architect of the year
Aspect, transport engineers
in 2008, the practice has won Vectos, utilities and flood
many more RIBA Awards.
consulting engineers Create
and employment researchers
Metropolitan Workshop:
Ramidus. All team members
whose expertise lies in
have been involved in some
understanding the story of
of the most important
place and local physical,
schemes in the UK.
cultural and economic
context. Currently
The next few pages describe
Building Design Architect
the new market town; the
of the Year 2017.
principles behind the creation
of the settlement’s framework,
Barton Willmore Landscape
its town centre, how historic
Planning: specialise in giving
Sussex ‘farmsteads’ influence
clear evidence base on the
the domestic architecture
current landscape, working
and the character of some of
with the team to assess the
the typical neighbourhoods.
visual impact of the proposals
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Development principles:
our approach to
planning Mayfields

Mayfields will be
a compact market
town, composed
of walkable,
self-sufficient
neighbourhoods,
limiting the amount
of land required
for building.
MASTERPLANNING, TRANSPORT
AND ENGINEERING AND SPATIAL
ANALYSIS BY: BARTON WILLMORE,
VECTOS AND SPACE SYNTAX

W

e have developed a set
of principles to describe
how we will plan Mayfields.
These are a ‘work in progress’
while the fixed ‘geography’
of Mayfields emerges. These
principles will be developed
and we will explain in
detail how they apply to
specific areas in the plan.
A clear ‘green’ boundary,
like a green belt, using
existing landscape features
will separate Mayfields from
surrounding settlements.
Mayfields’ existing mature
landscape features will be
used to create character
neighbourhoods, united
and connected by
useful open spaces.
Private garden space will
be minimised so public
space can be maximised.
Mixed-use centres will have
employment, retail, leisure,
healthcare, schools and
homes to create a centre
for each neighbourhood
and Mayfields as a whole.

We will ‘start with the heart’
by creating the centres in
each neighbourhood first. An
extensive network of cycling,
pedestrian and bridleways,
will be complemented
by a comprehensive bus
network, reducing the
need for car journeys.
Open spaces can be used by
all for a range of activities and
recreational pursuits; they will
enhance bio-diversity and
manage water in a natural
way. Generous green spaces
will link to the wider natural
setting, with a mix of public
and private networks of well
managed gardens, tree-lined
streets and open spaces.

of 'belonging' - a primary
school, shops, a family
gastro' pub, all serving a
walkable neighbourhood.
All of these features will
become much more
sustainable and affordable
if they form an early
component of a larger place
that also serves surrounding
existing communities.

Imagine a Sunday walk,
bicycle or horse ride, through
the Mayfields' landscape to
a nearby neighbourhood,
to a local restaurant or
gastro pub, a mile or so
away, then taking a slightly
different route back through
another neighbourhood.
The town will grow organically A perfect way to spend
over a 15 to 20-year period
part of the weekend.
starting at the town centre
and then local centres, as
other villages and towns in
the Weald have done. The
images opposite illustrate
what can be achieved.
It is likely we will develop a
single 'neighbourhood' to
start with of around 1500
homes. It will have sufficient
facilities and a centre to
generate that essential sense
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THIS PAGE

Creating a
compact
walkable
neighbourhood,
sustainable
transport
system and
active lifestyles
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Mayfields town centre:
A new place in Sussex

M ay fields will be
a modern version
of an E nglish ,
Sussex , market
town t hat ‘ feels
right ’ in its place
in Mid Sussex .

M

ayfields town centre
will be a new place in
Sussex that reflects the
historic development and
growth of Weald towns, as
well as Britain’s very special
market towns. They are the
embodiment of ‘Englishness’
and instantly recognisable
as the source of the English
vernacular in their eclectic
and organic layout and in the
huge variety of architectural
styles and local materials.
We want Mayfields to be a
modern version of a market
town that feels right, and
which will endure as the
best possible example
of a traditional, organic
settlement, while offering
a contemporary rural
and urban lifestyle.
It will have a new market
square at its heart, with a high
street, a wide village green
overlooked by homes and
shops, an outdoor market,
a farmers market, a village/
town hall, a secondary school
at its heart, space for culture,
a cinema, nurseries, a garden
centre, equestrian centre,
workspace, health centre,
leisure uses and retained
existing buildings (like the
historic pub) – all of the
elements and uses that create
an understandable, permanent
identity rooted in its place.

Key elements of the centre,
located at the junction of
two existing roads and one
new linking road to form a
triangle, will be built early
to provide a focus and
facilities for residents.
The centre will form a
continuum with surrounding
areas, retaining and
integrating the best of
existing buildings, trees and
landscape features. It will
grow and change as the
needs of the community
evolve – a 20-year process
as Mayfields develops.
There will be plenty of car
parking, but the centre
will be equally accessible
by foot, bike or horse, and
be well served by buses
ensuring good connectivity
with surrounding areas.
There will be a variety of
houses and apartments
for those who want to live
at the heart of Mayfields,
which will accommodate
through traffic, but will have
a network of pedestrian lanes
(and a horse walk) threading
through the centre. Mayfields
will have the same quality of
place as the best of Britain’s
local towns and villages.
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TOP

The new town
centre will be a
great place to meet
and enjoy life

BOTTOM

The new town
centre market
place. Artist’s
impression by
Allies and Morrison
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Mayfields Town
Centre vision

The town cent re
will embody what
we love about
E nglish market
towns of fering a
contemporar y rural
and urban lifest yle.

M

ayfields will have a new
market square (see
2 on the plan opposite),
a high street (9), a wide
village green (8), retained
older buildings and all the
facilities people want, with
special access for horses.

1

As you will see on the
following pages, our design
team has taken inspiration
from the landscape, local
materials, the Wealden
vernacular architecture
and people’s needs,
today and in future.

4
3
6

5
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12
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2

16

11
10
9
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7

AERIAL PERSPECTIVE OF MAYFIELDS'
TOWN CENTRE. DESIGN BY ALLIES &
MORRISON AND STUDIO EGRET WEST

1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
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North Wood
Market Square
Chimney Down Farm
Granham Copse
Equestrian Centre
Granham Farm
Garden Centre
Wide Village Green and retained trees
New High Street
Family restaurant
Hatch House
Development Plots
New School
Honey Farm
Business Park
New Bridleway
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Mayfields: A horsefriendly town

Accessibility for
horses and the
equine world,
for pleasure and
work, is part of
what would make
Mayfields special.
IMAGES ON THIS PAGE BY
STUDIO EGRET WEST

T

he local environment
is characterised by
equestrian culture, with
stables, grazing and
fragmented bridleways
– a landscape inhabited
by people with a love of
rural pursuits, who cherish
proximity to nature and
the lifestyle it enables. This
is what makes this place
special. We believe the same

characteristics will attract
new residents and should
be nurtured at Mayfields.
There are many successful
places influenced by
equestrian culture –
Newmarket in Suffolk for
example. Its high street
is paralleled by a horse
walk, connecting racing
and training courses and
the whole town fabric is
interspersed with indoor and
outdoor equestrian facilities.

THIS PAGE

Linear market
square with shared
surface street and
multi purpose
market hall
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We think Mayfields town
centre, and the settlement
as a whole, should
accommodate horses. We
propose extending and
joining up the network
of bridleways to create
a recreational system
connecting existing and
future points of destination,
with a ‘canter-loop’ defining
the wider town centre area.
Horses will be welcome
in the town centre.
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TOP

A section of the
‘Horse Walk’ in
Mayfields town
centre.

BOTTOM

Artist’s impression
of ‘horse walk’
through the village
green, in front of
retained pub
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Mayfields' new
'homesteads'

We have taken
t he Wealden
‘ farmstead ’, as a
model for creating
‘ homesteads’ demonst rated
in t hree new
neighbourhoods
on t he following
pages .
CONCEPT AND IMAGERY BY
METROPOLITAN WORKSHOP

What is a 'farmstead'?
It is a group of buildings
including a farm house
and its ancilliary buildings,
of which there are many
in Sussex, and all over
England. The farmhouse and
buildings - a barn, stables,
tractor sheds - are usually
grouped around a yard.
The architecture of each
building may be different or
similar in form, and they may
share common materials.
What is a 'homestead'?
We have taken the Sussex
farmstead and developed
the concept to form
'homesteads'. These are
groups of homes around
shared or private external
spaces that can offer a
variety of home types
in varied architectural
styles, sharing a palette of
materials, using architectural
forms that relate to existing
traditional architectural
forms. We have used the
concept of the 'homestead'
as the basic element that

can then be adapted to
accommodate different types
of homes and combined
with other homesteads to
form a neighbourhood.
This approach will provide
the flexibility to create all
the home types people
will need and help them
socialise with neighbours
to form a community.
Local architectural features
To add variety, increase the
opportunities for added visual
interest, and to reflect local
building forms and materials,
homes at Mayfields will
feature architectural elements
that reflect local vernacular
architecture - like the varied
forms of local pitched roofs
found on farmhouses and
outbuildings. We want to
use materials that reflect
the colours and textures
found in local buildings.
All these elements can
be combined to create an
'architectural language' that
is appropriate for Mayfields.
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FARMSTEAD

Typical Sussex
Weald farmstead

HOMESTEAD

LOCAL
ARCHITECTURAL
FEATURES

New 'Homesteads' at
Mayfields - groups of
homes that form the basic
unit of a neighbourhood

Local roof styles
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A neighbourhood on
Mayfields' outskirts

We've asked our
designers to look
at three typical
neighbourhoods.
This neighbourhood
is on the edge
of Mayfields.
DESIGN BY ADAM ARCHITECTURE

T

his neighbourhood is
located on the edge of
Mayfields, overlooking the
countryside and explores
the potential for using
traditional Wealden design,
the typical character and
architecture of the area.
It provides a hierarchy of
streets and spaces and a

wide mix of house types and
sizes, from large detached
villas to terraced homes.
The design of the streets
ensures cars do not dominate
while on-plot parking is
discreet, so house frontages
are also not dominated
by vehicles. Homes have
varied setbacks and front
boundaries to create more
traditional street frontages,

THIS PAGE

Artist’s
perspective of new
homes overlooking
green space at the
edge of Mayfields

A New Market Town

while the varied house
types, of differing sizes,
heights and tenures, spread
throughout the layout,
allow for individuality within
a strong and consistent
overall character.
Use of traditional materials
and forms create a clear
Wealden character for
this neighbourhood.
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TOP

A typical street

BOTTOM

An aerial
perspective

A New Market Town

44 Making Mayfields

A neighbourhood
closer to the centre

DESIGNED BY MACCREANOR
LAVINGTON ARCHITECTS

T

his neighbourhood
encapsulates the idyllic
qualities of English towns
and villages, their densely
packed houses mixed with
shops and places to meet and
work in, with terraced and
detached houses at similar
densities to those found in
Hurstpierpoint or Henfield. The
neighbourhood has a strong
sense of place, generous
public space and amenities.
A green forms the
centrepiece, like greens
in Sussex villages. It is the
neighbourhood’s heart
with a pub, shops, small
business spaces included in
terraced houses, a primary
school and a retirement
home. The rest of the green
is defined by boundaries
of existing hedges and an
ancient wood. A particular
feature is space designed for
sharing. A cluster of homes
in a homestead group might
share a generous space in
front with enough space for
play and cars, or a shared
private garden away from
the street with an orchard,
allotments and play space.
Homes are made mostly of
brick for its solidity, longevity,
colour and texture, like the
fabric of most Wealden towns
and villages – the orangeyred of the Weald clay. Pitched
and hipped roofs add a
variety of form and intricacy
to streets, helping create
buildings that please the
eye, belong in the landscape
and are easy to maintain.
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BELOW

Aerial perspective
of neighbourhood
designed by
Maccreanor
Lavington
Architects, with
cricket pitch
at left, and
neighbourhood
village green in the
background
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A higher density
neighbourhood closer to
Mayfields town centre

DESIGN BY METROPOLITAN WORKSHOP

T

his neighbourhood close
to the town centre has
highly flexible clusters of
adaptable homes focused
around a central space or
groups of back gardens.
These homesteads offer
the opportunity to flex the
mix of home types within
the same two or threestorey building cluster.
They can be built efficiently
using modern methods of
construction, while externally
featuring vernacular
materials and details.
They have been developed
into four varieties of
homestead to provide a
range of densities and home
types and external amenity
spaces, some shared, some
private. There is a 21st century
village green promoting
sharing, healthy lifestyles.
Landscaped gardens
lend a distinct identity
to each homestead, with
orchards and opportunities
for play and growing
plants and vegetables.
Within the homesteads, the
central spaces can feature
private gardens, communal
yards and harder landscaped
‘collegial courtyards’.
Smaller households for
old and young people will
feature shared entrances,
halls, stairs, storage and
common rooms overlooking
the courts to increase
opportunities for socialising.
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ABOVE

Aerial perspective of a slightly
denser neighbourhood,
composed of groupings of
homes, offering a variety of
housing types separated by
green public spaces

RIGHT

Views within
the denser
neighbourhood
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III
SuSTAINABILITY,
TECHNoLoGY and
LEGACY
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IN THIS CHApTEr WE DESCrIBE
E M p LoY M E N T o p p o r T u N T I E S AT
M AY F I E L D S ; H oW M AY F I E L D S W I L L
G ov E r N I T S E L F ; T H E G A r D E N
v I L L AG E p r I N C I p L E S G u I D I N G I T S
D E v E Lo p M E N T; E N v I r o N M E N TA L
S u S TA I N A B I L I T Y; A N D H oW
T E C H N o Lo GY C A N M A K E I T A
S M A R T E R p L AC E .
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Encouraging
economic growth

Mayfields will
be a place that
encourages
economic growth
by offering
opportunities for
new and existing
businesses to grow,
to attract investment
and to employ
more people.

C

hanges in the way people
work and the rise of
the ‘knowledge economy’
– with its emphasis on
skills and analysis, rather
than manufacture or
production – have important
implications for Mayfields.
A new town offers the
opportunity to respond to
the changing nature of work.
The distinction between
‘in-town’ and ‘out-oftown’ activities is rapidly
blurring. A more imaginative
approach to providing
space to work needs to be
taken, one that recognises
changing work-styles
and how companies and
individuals use work-space.
A successful town will provide
not only an attractive public
realm, but also new job
opportunities. Mayfields will
be a place that encourages
new economic growth both
on site and in nearby towns.
It will offer opportunities for
new and existing businesses
to grow, to attract investment
and to employ more people.

ABOVE

Country Land and
Business Association;
Rural Business 2030
Report

Mayfields will encourage
entrepreneurs and inward
investment, by making new
flexible shared office spaces,
work rooms and studios,
with small and large units
available, and by creating
training and education
opportunities for local Sussex
people as well as newcomers.
We will create new types of
employment opportunities
and ‘hybrid’ workspaces
accommodating a wide
range of activities, within
the town centre and new
neighbourhoods, in retail,
leisure, commerce, research
and education. The homes
and workspaces we create
will also reflect new trends
in work – working from
home with fast broadband
internet connection and
in co-working shared
‘hubs’, in the town centre
and in neighbourhoods.
Just as traditional ways of
working are changing, so
are the boundaries between
home life and work.
There will be a significant rise
in demand for ‘work homes’
with dedicated studies or
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home offices and for more
opportunities to live and
work in the same integrated
community, rather than
commuting long distances.
Moreover, there is already
a variety of businesses in a
wide range of buildings which
employ a significant number
of local people. A recent
report from the Country Land
and Business Association
(‘CLA’) for example, notes:
‘technology is breaking
down the barriers that
have previously prevented
businesses from across the
economy choosing to set up
in the countryside’. The report
further notes: ‘different types
of business are choosing to
locate in rural areas’, and that:
‘preconceptions about what a
rural business is are changing’.
The CLA sees these changes
as ‘a major opportunity’ for
landowning businesses. Its
research shows that rural
businesses are investing in
what they do – investment
by rural businesses in the
South East, for example, rose
by 68% between 2012 and
2015 from £1.5bn to £2.2bn.
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Mayfields: a sustainable
community

How Mayfields is
governed; how ‘green’
it is; how it handles
technology and how it
delivers and maintains
infrastructure
and services will
determine its success
and sustainability.
Governance
Mayfield Market Towns is
not a housebuilder. We want
to help create a complete
community, not a series of
housing estates. Which is why
we envisage a ‘governance’
structure that will ensure
the long-term quality of
Mayfields. A communityled trust would manage
Mayfields' public spaces and
amenities and a ‘Design Code’
would govern the quality of all
development that took place.
A Mayfields’ Community
Land Trust (CLT) will hold
all ‘public land’ – parks,
play areas, sports fields,
allotments, footpaths,
bridleways and cyclepaths.
The CLT would also own
the freehold of buildings
that provide amenities,
services and jobs – schools,
health centres, community
halls, some of the shops,
restaurants and businesses.
This would give the CLT
some control on how such
land is used for community
benefit. Our partner Clarion
has experience of creating
a community trust that
runs Clarion’s 800-home
scheme at Graylingwell Park,
developed in partnership with
Linden Homes. It includes

585 homes for sale and 315
for affordable ownership
and rent. It has won ten
awards and is managed by
the Chichester Community
Development Trust.
Keeping the freehold of
non-residential and some
commercial uses in the CLT
means an income can be
created from this lettable
space to help run Mayfields
well. This income will grow
as the town’s success grows.
The CLT can also work
to ensure the High Street
has the right mix of shops
and businesses and that
markets will be operated
in a way that best serves
the community – allowing
local farmers to sell to local
residents, for example.
Local people, helped by
specialists, could run the CLT.
There might be a general
council of, say, 50 people
who meet twice a year to
look at the big issues, also
a board of trustees who
meet monthly, and perhaps
several specialist subsidiary
boards who meet regularly
and hold responsibility for
public spaces, community
activities, health, education,
transport, finance – or
whatever, over time, the
A New Market Town

community felt necessary.
During the planning process
this structure will be built
into planning approvals.
This will also be the time
to establish rules for the
development framework
and delivery of individual
developments at Mayfields,
and for enshrining both the
creation and operation of the
CLT and the Design Code.
These could be ‘policed’ by
the CLT as Mayfields grew.

Development Trusts and
CLT are organisations that
are:

• Community-based,
owned and led

• Engaged in the
economic, environmental
and social development
of the community

• Independent but
working in partnership
with other private,
voluntary and public
sector organisations

• Self-sufficient
• Not for private profit

The CLT can provide
outstanding community
service. It can ensure issues
like education, health
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services, retail, leisure,
quality of development
and landscape are
addressed for residents
and businesses alike.
By creating a sense of
community, backed up
by the income of the
CLT and by modern
technology, we believe
more people will
benefit. These benefits
will be as diverse as:
• car-pooling
• pensioners helping

school children with
their homework
• young people keeping

an eye on retired
neighbours and helping
them, to ensure that the
elderly are not isolated
• co-ordinating transport,

and deliveries
• helping local farmers

and businesses win
local customers
• Information on Local

events, booking
tickets, volunteering

THIS PAGE

All these things can be
arranged by the CLT,
assisted by the right
technology (see below).

Community
participation
through the
successful
running of a
CLT.

A New Market Town
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This kind of detailed,
caring management and
community engagement
will make the town a
happier, more prosperous,
more community-spirited
and better-maintained
place for current and
future generations.

tenures suited to all. These
will include affordable starter
homes, shared ownership,
discounted, private and
social-rented homes, with
homes for families, the
elderly, disabled, single
people and students.
Garden City Principles

How we will ensure high
quality development
We want to see the best,
highest quality, physical
development of work spaces,
homes, other uses and
places possible. So we will
pursue a policy in developing
Mayfields of seeking the best
designers and house builders
to deliver homes by limiting
the size of development
plots offered to house
builders and encouraging
smaller niche builders.
Both the commercial work
space and retail space will
be designed and built by
specialists to ensure the
highest quality is maintained.
We think this diversity of style
and approach will produce
the best results. It will also
enable a wide mix of homes
in size and tenure. To achieve
a critical mass, to sustain
the town centre and the
new communities there, we
need to achieve the highest
possible take up rates in the
early stages of development.

We have taken the Town
& Country Planning
Association's (TCPA)
Garden City Principles as
the best guide to planning
Mayfields - although our
thinking has evolved based
around the principle of
walkable neighbourhoods
which are more like 'villages'
in feel and character.

To attract the widest possible
range of new residents, to
meet identified need, with our
partner Clarion, we will offer
a wide range of homes and

We also agree that: 'A
Garden City is a holistically
planned new settlement
which enhances the natural
environment and offers highquality affordable housing
and locally accessible work
in beautiful, healthy and
sociable communities.'
The TCPA's principles are
set out in the table below:

Garden City Principles

• Land value capture for the
benefit of the community

• Strong vision, leadership and
community engagement

• Community ownership
of land and long-term
stewardship of assets

• Mixed-tenure homes and
housing types that are
genuinely affordable

• A wide range of local
jobs in the Garden Town
within easy commuting
distance of homes

• Beautifully and imaginatively

Homes for all

'The Garden City principles
are a distillation of the key
element that have made
the Garden City model of
development so successful,
articulated for a 21st century
context. Taken together, the
principles form an indivisible
and interlocking framework
for the delivery of high quality
places,' says the TCPA.

designed homes with
gardens, combining
the best of town and
country to create healthy
communities, and including
opportunities to grow food

A New Market Town

• Development that enhances
the natural environment,
providing a comprehensive
green infrastructure
network and net biodiversity
gains, and that uses
zero-carbon and energypositive technology to
ensure climate resilience

• Strong cultural, recreational
and shopping facilities in
walkable, vibrant, sociable
neighbourhoods

• Integrated and accessible
transport systems, with
walking, cycling and public
transport designed to
be the most attractive
forms of local transport
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How Mayfields will care
for the environment

The UK is committed
to an 80% reduction
in carbon emissions
from 1990 to 2050.
By 2050 all electricity
and space heating
will need to be
largely carbon free
to meet this goal.

O

siv
e

ent
materials

sustainable

man
agem

s

et

se
o

St
re

nt
u
cie

ater

en
t re

ca
lc

nd

lo
&

f la

AL RESOURC

Hi
gh

resp
onsi
ble w

y

nt
pme

acit

efﬁ

T

IN

N

y
lit

cap

a
qu

E

R

M

air

g
yin

F

VI

natural an
d cultural
heritage
env
iron
men
tal s
tew
wa
ard
ship
ter
cy c
le m
wi
ld
ana
l if
ge
e
me
ag
an
n
t
d
ric
bi
ul
od
tu
ive
re
rs
ity
&
liv
es
to
ck

N

s

r
car

D
SU

landﬁll
zero waste to

A

ce
s

inc
lu

an
d
pl
ac
es
ive
at
tra
ct

£
ort

sp
tran

le
s
exib
od
&ﬂ
ho
ur
bo
h
ig
e
n
le
ab

cale
an s

accessible

TUR

E

ure
sec

NA

UR

nd

EN

CT

ive

RO

RU

ct

in

st

hum

evelo
on d
carb

ST

di

ea

zero

lk

l

y
all
oc

s af

ble
pta

wa

d
an

cu

logy
smart techno

a
ad

re
ltu

y

entrepreneuria
l

bl e
aina
sust

sp
a

ices

hbo
urlin
ess
neig

Y
M

O
N

O
EC

io
n

e

co
no
m

nt

tit

un

CE

uc
od
pr

pe

ity

m
m
co

LA

le

afford
able

le

ab

me

ilit

ca

no
tc
om

P

nsib
po

al e
mp
loy

res

loc

lo

ain
st
su

&

&

y

er
gy

access to serv

ial

sy
n
eq
uit

ance
good govern

ess
appin
h&h
healt
y

s oc

ES

To achieve that we need to
‘map’ the resources Mayfields
will need and consume and
plot processes that are efficient
and deliver the outcomes
required. As Mayfields evolves
over the next 20 years there
will be major developments in
carbon capture technology,
energy storage and generation
that may well ease the path
to achieving Britain’s 2050
environmental ambitions for
reducing carbon emissions, but
for now that goal can chiefly be
achieved at a community level.
And the key to doing that is to:

SOCIETY

l
ca
lo

ur approach to
environmental
sustainability is based around
Garden Village principles that
have been developed and
honed over the last 100
years. It will be based on
an integrated approach
to resource management
and governance assisted
by technology that helps
us, the CLT, the local
authority, and Mayfields
residents achieve the
kind of environment we
all want. And because
we can build totally new
'virgin' infrastructure
and utilities, these
can be designed to
suit the environment
and people's needs.

ABOVE

The sustainability
of place matrix
helps us clarify our
holistic objectives
for the new garden
village. It provides
a framework that
puts place making
and sustainability
at the heart of the
design process

A New Market Town
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• Make it easy for residents

and users to manage
their demand
• Build an adaptable, efficient

energy infrastructure
that can benefit from
new developments
• Use low-to-zero carbon

energy sources
• Modify people’s

behaviour through good
communication and
easy-to-use technology
to reduce CO 2
• Direct community

involvement in achieving
environmental goals and
reinvest gains within the
community as their reward
• Encourage the use of

Homes
All homes will be designed
and built to optimise their
environmental performance
– that means a ‘fabric first’
approach to reduce carbon
and minimise energy use
to keep bills down. As a
minimum, all homes at
Mayfields will meet or
surpass the current national
standards of the Code
for Sustainable Homes.
The development would
be designed to meet Level
4 as a minimum and Level
5 during later stages or
equivalent as technology
changes. Some homes
might be custom built to
Passivhaus standards. These
environmental standards
would be built into the design
code for house builders.

electric vehicles, especially
for public buses and service
vehicles to reduce air
pollution and the generation
of small particulates PM10
Local power
and PM25 and NO2
It isn’t efficient to
transport power a long

way. Decentralised power
generation, close to
consumers is better, and the
side-effects of generation,
like heat, can be captured.
We would propose a local,
gas-fired, combined heat and
power (CHP) infrastructure
for Mayfields. A dedicated
(and good looking!) local
energy centre could create
energy for the community
with waste heat collected
and redistributed in the
form of hot water.
Traditional CHP is now
thought not the long term
solution. However, it is a
cost-effective stepping stone
that can be augmented over
its lifetime (around 40 years)
by other emerging waste-toenergy technology and/or
renewable sources, like wind
or solar power. It is therefore
important to design and build
the physical infrastructure
that can be adapted as
technology discovers
new energy sources.

LEFT

Electric car
charging points
will reduce air
pollution and
new battery
technology will
help reduce
energy use

A New Market Town
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We also see developments
in battery technology
as potentially having as
significant an impact on
energy storage and use
in the home, as they are
having in vehicle technology.
We anticipate more use of
energy storage, that relies
on local passive generation
- for example by residents
returning unused power to
the local grid - and greater
interaction between car
and home technology.
Water and flooding
Three small tributaries of
the River Adur run through
the land we are considering
for a new settlement. Each
of them has its own natural,
narrow, clearly established
flood plain. We would not
build in the flood plain and
would preserve it as linear
parks giving people excellent
access to beautiful, natural
resources. We would also
provide for the management
and maintenance of the river

and its banks and ditches
so that water could flow
more freely stopping backup, as advised by engineers,
landscape architects and
ecologists. We could also
sculpt the land to enable
more volume to be held
and to enhance wildlife.
Despite enquires of the
authorities and local residents,
we are not aware of any
existing houses that have
been flooded by rising river
water. Indeed, as recently as
the last 10 years a significant,
new house has been built
very close to the banks of the
Adur near to Twineham Lane

We would also encourage
consumers and residents to
minimise domestic use of
water through behavioural
change and installation of
water-efficient products,
that enabled ‘grey’ water
to be recycled or for
watering landscaped areas.
This is to reduce waste,
rather than to restrict the
availability of water itself.
Waste

Cleaner streets, less intrusive
waste bins and collection
vehicles are things we all
want. Mayfields CLT could
organise its own waste
collection service, tailored
to suit its residents and
Mayfields will be designed
businesses. Waste collection,
with a fit for purpose water
sorting and disposal services
infrastructure, including
could be part of the overall,
supply of potable water
integrated servicing team's
to consumers, waste
responsibilities that could,
drainage and surface water
management. A self-balancing for example, use quiet
system will reduce the need to electric vehicles, and carry
out other services on its
bring in water, and minimise
rounds, like lighting repairs
water (waste and surface)
and landscape tasks.
sent out of Mayfields.

LEFT

A. Step 1:
Collect

B. Step 1:
Collect
Water recycling

A.
Reuse Greywater:
Laundry Use,
Washing Cars,
Toliet, Irrigation
B. Reuse Greywater:
Irrigation only
A. Step 2:
Treatment &
Disinfection
A. Step 3:
Storage & Reuse

B. Step 2:
Filter

A New Market Town

B. Step 3:
Flourish
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Resource management
centre
Mayfields’ own resource
management centre could
manage the treatment and
application of organic waste
and the creation of compost
that could be used for
landscape purposes. The rest
of the waste could be fed
into the energy production
process and recycled into the
energy supply for Mayfields,
helping keep costs and
service charges down.
Anaerobic digestion
This is the process by
which organic matter such
as animal or food waste is
broken down to produce
biogas and biofertiliser. It
takes place in the absence
of oxygen in a sealed tank
called an anaerobic digester.
It is recognised by the
Government as one of the
best methods for food and
waste recycling and dealing
with farm waste and sewage
sludge. The biogas created
can be used as fuel in a
combined heat and power
unit to generate renewable
energy for electricity and heat.
Mayfields and its residents
and businesses would clearly
benefit from incorporating
this technology which would
reduce energy costs and
supplement other passive
sources of energy and
enable the sale of excess
energy produced back
to the ‘grid’, with receipts
being used to reduce costs
to residents. As a process,
the physical technology
used in anaerobic digestion
might be more appropriate
to Mayfields than wind or
solar power, being less
visible and more compact.

ABOVE

Allotments, solar
panels and an
anaerobic digester

BELOW

The process
of anaerobic
digestion,
converting organic
waste into energy
and compost

Heat & Electricity

Organic Wastes

Biogas (high in methane)

Organic Compost

Digestate
Waste Preperation

Anaerobic Digestion

Water for reuse
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Stabilization/Curing/Dewatering

59 Making Mayfields

An intelligent new
market town

Mayfields will be
a future-proofed
development
encompassing the
latest in ‘smart’
living technology
integrating the
needs of energy
independence,
automated vehicles
and digital commerce
and to accommodate
rapid social,
economic change and
ways of working.

M

ayfields will be
developed as a ‘datarich’ environment enabling
agile decision-making,
continuous improvement and
community dialogue where
change is embraced and
encouraged. We will be able
to invest in new technological
infrastructure, because of the
uplift in land values and the
critical mass of Mayfields.

Urban operating system

A flexible approach is required
to enable a growing 'smart'
settlement to evolve and
change rapidly throughout
the various interdependent
layers of a community. A
smart environment uses
technology to connect these
layers - for example, energy
production and consumption,
or the demand for a bus route
- using information to adjust
the way a service required is
delivered. The benefits will
drive behavourial change,
add value and contribute
to an environmentally,
socially and economically
sustainable society.

This would include the
hardware, sensors, controls
and administrative layers so
that data can be analysed
and acted on to create the
‘smart’ environment for
residents, businesses and
visitors. It must be sufficiently
robust and flexible to support
the arrival of 5G and 6G.
This would support jobs
close to homes, and enable
more efficient homeworking
so that Mayfields would
appeal to SME’s, residents
and help sustain economic
activity, encouraging
new businesses too.

The right digital
infrastructure to support
free WiFi is essential. The
combination of hardware
(fibre optics) and software
(operating systems and
‘Apps’) required might
be collectively described
as an ‘Urban Operation
System’ (UOS).

A New Market Town

Our overall vision is to
facilitate up to 10,000
workplaces by providing the
right wireless infrastructure
so residents can either work
from home, local hubs, cafes
or public buildings as well
as from more established
office environments. An
added advantage will be to
enable the less able, or those
with restricted mobility to
benefit from this technology,
A 'smart' community
Meters, sensors and displays
can be integrated into
buildings or street furniture,
like lighting. Barcelona's street
lighting grows brighter when
people are passing and then
dims when footfall reduces.
Smart bins, for example, can
monitor when a collection is
needed and thereby reduce
vehicle movements, reducing
pollution, and enable staff
to be redistributed to other
tasks, helping minimise
management costs.
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LEFT

Driverless vehicles
offer the prospect
of safe and efficient
services, available
to all and reduced
vehicle movements
and pollution
information

© https://www.flickr.com/photos/nrmadriversseat

Homes and businesses
Mayfields will provide real
time utility data to residents
and businesses, monitored
at home and workspaces,
extracted from providers,
encouraging energy
conscious behaviour covering
energy, water and waste.

points. Providing real-time
information about transport
and other local services,
including interactive screens
to help people get the most
from their transport system
and reduce car use by
facilitating car parking and
reliable flexible bus services.
Delivery points

Smart cards
Cashless payment systems
incorporating services
provision and loyalty card to
incentivise healthy or good
environmental behaviour, or
support for local services
across transport, bicycle
hire, health, libraries, schools,
cultural and leisure facilities.
Interactive information
points

The frequency of home
deliveries is increasing rapidly.
Mayfields, through the use
of the UOS (urban operation
system) will rationalise
deliveries through a series of
mini distribution centres. This
will allow for either personal
collection or delivery by local
operators, within time slots.
This will achieve considerable
environment benefits and
less vehicular movements.

We would provide a network
of discreet and sensitively
designed free information
A New Market Town

Community bulletin
and ‘social’ services
At the heart of any thriving
community is the ability to
communicate well. Mayfields,
through the CLT, will provide
a dedicated website and
interactive ‘App’, available
on smart phones in the area,
giving news of community
events and entertainment,
sporting activities, important
community meetings,
comments pages and
information on local health
centres, schools, further
education, job opportunities,
religious venues, transport
pick up points, dial-a-ride,
local markets and lists of local
traders and restaurants.
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RIGHT

Mayfields'
data-rich
environment
will enable justin-time efficient
delivery of
services and
sharing of
information

A New Market Town
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Iv
phasing
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H oW W E W I L L
D E L I v E r M AY F I E L D S
ov E r T H E N E X T 1 5
YEArS
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phasing

How we will deliver
Mayfields over the
next 15 years.

YEAR

NUMBER OF HOMES

COMMERCIAL SPACE

Per year

Temporary
space (sqm)

Cumulative

Retail/
Restaurants,
Public Houses,
Hotel (sqm)

Work
space
(sqm)

Market
space

Community
space

School

Doctors surgery/
GP

Primary
school

PHASE 1
1

100

100

2

200

300

1,000

3

600

900

1,000

4

900

1,800

Space for
20 market
stalls
750

5,500

1,000

5,500

Space for
40 market
stalls

Town Hall

PHASE 2
5

900

2,700

6

900

3,600

1,000

2,500

5,000

7

900

4,500

2,500

2,500

8

900

5,400

Permanent
market
place

Combined
doctors surgery,
dentist &
wellbeing centre.
second and third
GPs

Secondary
school

Parish Hall

Second
primary
school

7,500
PHASE 3

9

900

6,300

1,500

5,000

Technical
College

10

900

7,200

1,000

5,000

Third
primary
school

11

850

8,050

12

750

8,800

1,500

7,500

4th GP

2,500

Parish Hall

5th GP

Fourth
primary
school

PHASE 4
13

750

9,550

500

7,500

14

450

10,000

600

4,400

TOTAL

10000

10,350

60,400

2,000

A New Market Town

Fifth
primary
school
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Enabling works and
years 1 to 4

The first four years are
crucial in establishing a high
quality inclusive place.

• Secondary school site

prepped
open

• Establish first local

centre

(PHOTO 9)

treatment works and/or
upgrade Henfield works

Muddleswood junction
of A23 from the south
• Continued use of

Wheatsheaf Road from
Henfield in the west
• Provide land for

allotments and community
gardens (PHOTO 6)

• Phased delivery of river

park, sports pitches and
local play areas (PHOTO 8)

• Incremental build out of

homes including up to 30%
of affordable and shared
ownership properties

• Public transport links

serving high street
and nearby stations,
including cycleway to
Burgess Hill (PHOTO 4)

• Establish a market to

encourage people
• Provide temporary space

• Continued use of

• Build new waste water

• Provide temporary

space along high street
for community, health
and retail (PHOTO 5)

(PHOTO 7)

• First GP's surgery

• Enable infrastructure,

off-site water supply,
electricity sub-station
and CHP plant (PHOTO 1)

management systems to
existing country lanes

• Primary school

• Establish Community

Development Trust to
manage community
buildings, public spaces,
parks and Energy
Savings Company

• Introduce traffic

(PHOTO 2)

• Establish bus interchange

• A combined 1,800 homes

across districts (PHOTO 3)
• Potential for up to 4,320

people living in Mayfields

on High Street

for business incubator that
can become permanent
space by year four
Phase 1 of Mayfields
1

2

3

4

5

6

7

8

9

New Sub-station

A New Market Town
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Years 5 to 8

• High Street established,

a range of housing,
community facilities
such as community hall,
leisure centre, theatre,
health and business
incubator employment
provision (PHOTO 1)

• Continued delivery of

river park, sports pitches
and local play areas
• Extend public transport

links serving high street
and local centres
• Construction of

Technical College

• Secondary school open

and second primary
school open (PHOTO 2)

• Off-site gas reinforcement,

constructed and
ready to supply

• Weekly market established

with some traders
moving into High Street
accommodation (PHOTO 3)
• Establish second

• 3,600 homes constructed

in phase 2
• A combined cumulative

total of 5,400
homes (PHOTO 4)

local centre
• Town park established

• Potential for up to 12,960

people living in Mayfields

• Provide land for allotments

and community gardens

• Complete combined

Doctors Surgery and
Health Centre (PHOTO 5)

Phase 2 of Mayfields
1

2

3

5
4
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Years 9 to 12

• Finished town park

• Establish third local centre

• Established high

• 3,400 homes constructed

across districts in this
time period (PHOTO 3)

street employment
accommodation (PHOTO 4)
• Provide additional land

• A combined cumulative

for allotments and
community gardens

total of 8,800 homes
• Potential of up to

21,120 people to be
living at Mayfields

• Continued delivery of river

park, sports pitches and
local play areas (PHOTO 1&2)
• Workspace and service

jobs in local centres
strengthened by population

• Forth GP established
• Complete second

community/Parish hall

• Third and fourth primary

schools open

(PHOTO 5)

Phase 3 of Mayfields
1

4

2

3

5

A New Market Town
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Years 13 to 14

• Completion of town

centre

(PHOTO 3)

• Fifth primary school opens
• Completion of public

transport network (PHOTO 5)
• Completion of sports,

leisure and recreation
facilities (PHOTO 2)
• Establish fourth local centre
• GP established

(PHOTO 1)

• 1,200 homes constructed

across districts in this
time period (PHOTO 4)
• A combined cumulative

total of 10,000 homes
• Potential up to 24,000

people living in Mayfields
across districts

Phase 4 of Mayfields
1

2

3

4

5

A New Market Town

“
When people feel
t h e y b e lo n g to a
neighbourhood. . .
t h e n i t w i l l b e co m e
a p l ac e . . . p e o p l e w i l l
s a f e g ua r d w h at t h e y
h av e h e l p e d c r e at e .

”
LORD SCARMAN, 1991

A New Market Town
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v
Team
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Development partners

Design team and contributors
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W e p r o m i s e to
co m m u n i c at e e a r ly,
o p e n ly a n d fa i r ly at
a l l t i m e s . W e wa n t
to s h a r e o u r i d e a s
a n d to h e a r yo u r
views.

A New Market Town

Let us know your thoughts

If you prefer you can
email your comments
to us at feedback@
mayfieldtowns.co.uk

1. Would you appreciate having any of the following within walking distance?
School  

Yes

No

Doctors Surgery 

Yes

No

Your place of work 

Yes

No

Local shops 

Yes

No

Public transport 

Yes

No

Public playing fields 

Yes

No

Community hall  

Yes

No

2. Are you or a member of your family looking to set up a business in the next year?
Yes

No

3. Would you like your business premises near where you live?
Yes

No

4. Are you or a member of your family looking to move house in the next year?
Yes

No

5. Would you be interested in moving to a new house?
Yes

No

6. Do you prefer large gardens for new homes
Yes

No

7. Or, would you prefer more generous public spaces
Yes

No
Continued overleaf...

8. What are the key aspects of a new market town
you feel we should be considering?




9. Has this document been helpful in enabling you to
find out more about our proposals?
Yes

No

10. Would you like any further information about our proposals?
Yes

No

11. Any other comments?





Your Name



Your Address



		



Postcode		
Telephone



Your Email





The information will be kept by Meeting Place Communications and Mayfield Market Towns
on a database and your comments used in summaries of the public consultation. It could be
made available to the local planning authority if requested. It may also be used to keep you
updated about the proposals and we may contact you by letter, telephone or email. If you do
not wish to receive further information please tick this box
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